
K e l l y  M o r r i s
Media Interview Training

“Kelly has the experience to help you turn the interview and the media contact into the opportunity that it is. Dealing with the
media is rapidly becoming a key part of the job description of today's executive and professional. Whether print, broadcast or on
line, Kelly understands the subtle differences and the unique challenges of each, and her specialized and individual training will give
you the confidence and knowledge you need to understand it, embrace it, and master it!”

‐‐Jim Forsyth, News Director
Clear Channel Communications

4 Words Strike Fear in Someone Not Trained, “A Reporter Is Calling”

Media relations ‐–using the news media to broadcast a message to customers or stakeholders ‐– is a

part of every organization’s marketing or public information program. And while a media interview

can, on the up side, provide credibility that no paid ad can, it is a high‐risk proposition and an

intentionally demanding exercise.

A media interview provides a ridiculously short amount of time to convey even the most complicated

ideas and can occur under intimidating circumstances. A single interview can make or break a career,

cause a company’s stock to drop, jeopardize fundraising or legislative efforts or bring embarrassment

to an organization. It doesn’t matter how accomplished you may be in other areas, unless you are

prepared for the specific demands of a media interview, and prepared to get your message across

against all odds, what may have begun as an opportunity could end up a disaster.

Who Needs Media Interview Training?

• Anyone who plans to step in front of a news camera or speak with a reporter

• C‐Suite professionals of all kinds 

• Designated company spokespersons

• Government/ utility officials, department heads and board members

• Candidates for elected office

• Expert sources: such as physicians, attorneys, accountants, lobbyists, financial planners etc.

• Any advocacy group that uses media to reach donors, volunteers and/ or legislators

Organizations that provide their spokespeople with media training reap the rewards when a simple

interview is turned into a strategic opportunity. The training you are considering is complete, and

walks participants through the basics of an interview, giving them the tools and confidence to

sidestep any “curve ball.”

Thorough instruction 
in the ground rules 
that govern a media 

interview

Thorough coaching in 
how to handle every 
conceivable kind of 
media interview 

Up to three rounds of 
practice in front of a 
video camera, with 
instructor critique 

Exhaustive advance 
planning/ workshops 
are  uniquely and 

completely tailored 
to meet your 
organization’s 
specific needs

Up to seven people 
can be trained 
at one time



Kelly Morris has been practicing public relations and offering media training for clients for 

more than 30 years.. She is not and never has been a journalist (unless you count a life‐changing 

six months she spent as a weekend intern in the newsroom of a local ABC affiliate, ripping 

wire and shadowing reporters ‐‐ learning fast that she didn't want to be in that crazy business).  

She is and always has been a highly focused, determined PR practitioner, intent on advocating 

for her clients. What that means is that while career journalists were conducting interviews and 

writing stories, Morris was watching their methods, studying their craft, learning their tricks, and 

using that insight to help her clients exercise control of any media interview and turn it into a 

strategic business opportunity.

For good or bad, the media is a fact of life for businesses. Either a company is reaching out to reporters and editors

asking them to cover something the organization wants publicized, or the media is coming to the organization

because it is already working on a story. Either way, you need to know the ground rules for using the opportunity

strategically, and most executives have never received any training in how to do just that.

Morris has had a front‐row seat to some of the toughest media interviews and has navigated relationships with

some of the hardest‐hitting reporters. She has been called upon to counsel clients on some of the worst imaginable

company crises, and to help anticipate how best to deliver both bad and good news messages. She has dissected

thousands of national and local interview disasters ‐‐ and successes ‐‐ and has put that insight to work in helping her

clients get their message across and master any media interview situation.

Her training manual, There’s No Such Thing as Off the Record, How to Turn Any Media Interview into a Strategic

Business Opportunity, is the culmination of decades of helping interviewees survive and ace every kind of interview.

The manual, and her training program, is by far the most comprehensive available. It is endorsed by journalists, and

those who go through Kelly Morris Media Training are fully prepared for any encounter with any reporter.

For more information, check out her Website at www.kellymorrispr.com. Morris can be reached at 210.843.9900 or

kellymorrispr@gmail.com.
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